
Branding Made
Accessible 
City of San Antonio



It’s the right thing to do. t



It’s the right thing to do. t
Accessibility helps everyone.



Hello, I’m so glad 

you’re here with us!
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R.I.P. Messages

• Hard to read

• Ex: Blue on red affect

• Avoid dark on dark

• Avoid light on light
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Brand Color Contrast Chart

• Limit color 
combinations

• Use WebAim to 
make sure they pass 
AA

• Use for video lower 
thirds, print, digital UI 
elements, etc.
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The 
limit 
does 
not 
exist!
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Design Standards
For Various Platforms



Centralized Resource

• A brand is more than just logos

• Resources need to 

be easily accessible, 

some as a public 

resource, some behind a 

firewall.

• You cannot gatekeep everything 

but you can lead by example.
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Digital

Signage
• Use real photos or mix 

with creative elements.

• City program or initiative 
logos are acceptable.

• Avoid using illustrations 
when possible.

• Consider font size for 
viewing distance.

• Consider readability for 
duration of time.

• QR codes are acceptable.
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Digital

Websites
• Use real photos or mix with 

creative elements.

• City program or initiative 
logos are acceptable.

• Avoid using illustrations 
when possible.

• Add alternative “alt” text for 
images.

• Do not use text on images.

• Do not use QR codes.
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Social

• Use real photos or mix with 
creative elements.

• Avoid using illustrations when 
possible.

• Avoid using City or department 
logos when posting from City 
social media account.

• Do not use text on images. If 
necessary, limit to 20% of 
image.

• Do not use QR codes. 13



Print

• Use real photos or 
mix with creative 
elements.

• Avoid using 
illustrations when 
possible.

• QR codes are 
acceptable and 
encouraged.
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Reminder: Tweak As Needed

15



Before and After
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Before and After
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Writing
Key Items for City of San Antonio



Font Size

• Font size must be a 
minimum of 12 pt.



Reading Level

• Must write at a 6th – 
8th grade reading level.



URLs

• Camel Case format
• SA.gov/Brand

• AustinTexas.gov/Services

• Helps with screen 
readers and people with 
dyslexia or cognitive 
disabilities

  



Sentence Case

• Avoid use ALL CAPS

  



Buy In

• Reach out to larger team and start a 
conversation. It can't all fall on you.

• Start with biggest supporters

• Learn everything you can

• Reach out to experts -
• Nothing is free. Establish a budget for new 

rollout procedures.

• It won't happen over night. It’s a process, 
that starts now.

Tutorials on 

Content Creation

Perkins Training

Knowbility



Next Steps

• Create color contrast chart

• Create templates for plug-

and-play

• Implement peer reviews

• Centralize resources for staff

• Ensure time, funding & staff 

are accounted for



Questions?



Thank You!


	Slide 1: Branding Made Accessible 
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: R.I.P. Messages
	Slide 7: Brand Color Contrast Chart
	Slide 8
	Slide 9: Design Standards
	Slide 10: Centralized Resource
	Slide 11: Digital
	Slide 12: Digital
	Slide 13: Social
	Slide 14: Print
	Slide 15: Reminder: Tweak As Needed
	Slide 16: Before and After
	Slide 17: Before and After
	Slide 18: Writing
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23: Buy In
	Slide 24: Next Steps
	Slide 25: Questions?
	Slide 26: Thank You!

